
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

XM Study Abroad Project Proposal Executive Summary  
Leah Pring 

 

Problem Statement: (Slide 5)  
Students studying abroad face limited options regarding phone plans, either paying high costs to use their home phone plans, or 
purchasing foreign SIM cards that have low coverage and limited accessibility to contact friends and family.  

Target Market: 1 in 10 undergraduate students study abroad every year, 70% in their Junior and Senior Year (Slides 9, 10,1 1)  

 
 

 

 

 

 

 

 

*$25 fee comes from Back-To-School offers for student discounts of XM. 

Cost Breakdown: XM Study Abroad Package vs. Competitors International Plans (Slide 14)  

 

 
*$25 one-time cost for students who are not existing Xfinity customers, guarantees eligibility for XM  

**Cost is NOT AT&T and Verizon International Plans; it is the cost assumption that AT&T and Verizon customers are buying a foreign SIM card while abroad. 
Xfinity Mobile Global Travel Pass: Competitor Comparison (Slide 17)  
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